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Mobile workforce:



freelancer?

call center?

representative ‘
office?

How can you get

this information?

employee?

agency?

o




freelancer \
hard |
to find ‘
complex contractua)/
relationship
chance of
o call-center
limited possibilities
Problems ong
representative ‘
start-u
and obstacles P company
lack of )
transparency h|gh
costs
need for employee
study
hard to
slow to Mmanage

implement agency




Problems

and obstacles

Lack of quick result
slow feedback

Wide geography
limited coverage in Russia
(only in large cities)

Photos allowed only with
permission from store manager

Difficult to verify results

Intensive handwork
long preparation period
high job cost



What do we
do?

ictures

mappin

store
audits

surveys




Our solution:

Smartphones with
GPS and mobile
internet

Cloud technology
for geospatial
data collection




AUTHENTICITY

Geo-marks allow us to verify the accuracy of pictures.
Control over task performance is conducted in real time.

Possibility to check the exact time when a task is executed.

Our solution: QUALITY

Smartphones have high-resolution cameras and

sensitive microphones. Currently more than 20 min

! -
ATTEXA
l\,MBbE/_’I{PAcm

smartphones are used in Russia, of which at least 2 min
have 8+ megapixel photo cameras. This allows to us to
provide very high-resolution video and audio clips.

COUNTLESS
OPPORTUNITIES

Person using smartphone doesn't attract unnecessary
attention, allowing us to perform tasks that are

impossible using video cameras or photo cameras.




Our solution:

AUTOMATION

Combination of mobile applications and
web services allows us to automate interactions
between agent and client.

COVERAGE

Every economically active location has a fair number
of agents with smartphones.

MONITORING

Possibility to monitor and modify tasks
during their performance.

TIMING

Agents can perform tasks
with accuracy of up to 5 minutes.

INSTANT CONNECTION

Instant connection via SMS and
push-notification.
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Before starting to perform a real task,
all of our agents
pass three stages of selection:

About our
MyTask analyzes an agent’s
d g e ntS application form and his

profile in social networks.

Agents attend a remote
course of study
and testing.



Operation

Client

sends us
a task
We
choose
the agents

<

Many agents apply, but we choose only
the most suitable ones for a given task.

We check
the completed task
and prepare a report

We send
the report
to the client

A




Our proposal:

mylaSk

PICTURES OF PRODUCTS

STORE UNIT LOAD
RESEARCH

On cash desk, in sales area,

during events

UNIT STORE
VALIDATION

PICTURE OF
OUTDOOR ADVERTISING

CHECKING OF
PROMOTER’S WORK

MONITORING OF
BUILDING ACTIVITY

Individual housing
construction, apartment houses

CHECKING SERVICE RESULTS

Utilities, repair and road/traffic services




Our proposal:

Check product price Monitor of merchandiser work
and displays

Check in-store Find out number of
promotion materials product facings




Our proposal:

Information on our agents’location and movements allow us to select them based on their
socioeconomic profile.

Analysis of social network profiles and application forms helps us to select the ideal mystery shopper
for a task according to socio-demographic characteristics: sex, age, education, place of work,

way of life.

mylaSk 13




Our proposal:

Geo-marking of Materials can be Instant reception of

a survey displayed on a answers from respondents
location and screen and synchronization

time stamp



Our agents can find every ice cream sale point in a given region, city or country within a limited
time. The report would include pictures with a geo-mark, name, exact time of the task, retail

unit location and any other detailed information.

mylaSk



Our proposal:

.ampaign

Dates and time of events Appearance of
promotional staff

Layout of materials Adherence of promotional staff to
performance standards

T 8k Audit can be conducted at a retail unit as well as in a café, restaurant, bar or street.
myladk 16




Research conducted

in 250 cities
by
Our 10 000 agents
achievements Capturing of
1000 000 pictures
Our clients
9 -1 e —
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* [lpoekT "Ouenka HeaBmKUMOCTI"
* [lpoext "QIWI_tepmunansbl”

* [lpoekt "QIWI_kaccup”

* [lpoekt "AnkockaHep”

* [lpoekrt "HapyHaa peknama“

* [lpoekt“Ayaut antek”

* [lpoekrt "AyauT Bblknagku T0BapoB”
Peann3oBaHHble * [lpoekT "Mukepbl”

MPOEKThI * [lpoekr "CoepbaHk baHKoMaTbI”
* [lpoekrt "Céepbank B . Coun”

* [lpoekT "ccnenoBanne ToproBom HeABMKUMOCTH'

* [lpoekt "MHorodyHkumoHanbHbIn LieHTp lpeaocraBnenus
[ocynapcTBeHHbIX Yayr

* [lpoekt "Ykazatenn”

* [lpoekt "OctaHoBOYHbIe [laBUILOHDBI”

* [lpoekT "3Be3ma"




[lpoekT "OueHka HepBMKUMOCTU"

KnueHT: 36.6
Anpecos: 14
[Tpoekt anunca: 10 fHeid

AreHTy HeobxoanMmo 6b110 COBPaTb MHPOPMALMIO 06 anTeKax BHYTPU I
CHAPYXX TOProBbIX LEHTPOB, PacnonoMeHHbIX B ropoaax KpacHoAapck,
Peasni30BaHHbIE Jlecocnbupck, Kenesnoropck, Auxepo-CymkeHck, benoso, Kemeposo,

M poe KTbl MapuuHck, HoBoky3Heuk u [IpokonbeBck.




[poekt "QIWI_tepmunansi”

Knuent: QIWI
Aapecos: 3300
[TpoekT anunca: 1 mecau

AreHTy HeobXxoanMO Ob110 HallTK 1 COBPATb AAHHBIE O BCEX NIATEMHbIX
TepMIUHanax B CBepanoBCKor 00N1acTi B 3a[laHHbIX ropoax, UCKNoYas

Peann3oBaHHbIC BT
NPOEKThI




[poekr "QIWI_kaccup”

Knuent: QIWI
Anpecos: 662
[lpoekT anunca: 3 Hepenu

AreHTy Heobxoaumo 6b110 npoBepuTb ToukK “Qiwi Kaccup” Ha Hanuume
PeKNaMHbIX MaTepuanos.

Peain30BaHHbIE
NPOEKThI




[lpoekT "AnkockaHep”

KnueHT: AnKockaHep
Anpecos: 70
[lpoekT anunca: 6 Hepenb

AreHTy HeobxoauMO ObINO cenaTb PoTOPUKCALNIO CKMAOK HA aNKOronb B
KPYMHbIX TOProBbIX CETAX.

Peain30BaHHbIE

MPOEKThI




[poekT "HapyxHas peknama”

KnueHT: Synergy
Anpecos: 13
[lpoekT anunca: 1 Hepens

AreHTy He06X01MO ObIN0 NPOBECTU NPOBEPKY HANMUMA HAPYKHOI
PEKNaMbl B METPOMONIUTEHE U Ha YL,

Peain30BaHHbIE

MPOEKThI




[poext “Ayaut antek”

KnueHT: 36%6
Aapecos: 30
[lpoekT anunca: 2 Hepenu

AreHty Heobxoaumo 6bino nposectn ayant 30 anTek.

Peain30BaHHbIE
NPOEKThI

DapMMes | wwranseos
297-12-40

ACCILIATHAN TOCTARKE] ‘ CHOTEMA C¥mena
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[poexT "AyauT BblKNaaku ToBapos”
KnueHTt: KoHuenuua Bkyca
Aapecos: 30

[lpoekT anunca: 12 aHen

AreHTam Heo6Xoaumo 6b1o NPOBECTY Ay AT BbIKAAKN TOBAPOB.

Peain30BaHHbIE

MPOEKThI




[poekt "Jlukepbl”

Knuent: Synergy
Anpecos: 25
[poeKkt anunca: 12 fHeil

AreHTy Heo6XoAUMO 6bIN0 NPOBECTYM aYAUT INKEPOB B CynepMapKeTax u
runepmapkeTax .

Peain30BaHHbIE

NMPOEKThI




[poekT "(6epbaHk baHKomaTbI”

Knuent: CbepbaHk
Aapecos: 250
[lpoeKkT anunca: 2 Hepenu

TaiHomy [MokynaTtento HeobXoAUMO COBEPLIUTb GOTOPUKCALMIO
6aHKOMATOB U YCTPOICTB CAMOOOCNYKIMBAHUA.

Peain30BaHHbIE

MPOEKThI




[poekt "C6epbank B r. Coun”

Knuent: CbepbaHk
Anpecos: 29
[lpoeKkT anunca: 3 Hepenu

TaitHomy lMokynaTento Heo6xoaUMO COBEpLUIMTL NpoBepKy OTAeneHuii
BaHKa 1 OLieHUTb KaueCTBO 0OCTYXKIUBAHMSA NO ONPeAeNEHHbIM KpUTEPUAM
Peasin3oBaHHbIE C NOATBEPXKAAIOLNM [OKYMEHTOM — ay1M03anuCbIo.

S —

MPOEKThI




Peain30BaHHbIE

MPOEKThI

[poekT "MccnenoBanne ToproBoi HeABMKIUMOCTI'

KnueHT: Toprosbln KBapTan
AlpecoB: 6
[poekt anunca: 1 mecau

AreHTam Heo6X0a1UMO ObIN0 NOCETUTb TOPTOBbIE LLEHTPbI,
cpoTorpadupoBaTh UX 1 3aPUKCUPOBATL NOAPOOHYI0 UHPOPMALIMIO O HIX
N pefoCTaBUTb ee C NOMOLLbIO CeLranbHOK NPOrpammbl.,




Peain30BaHHbIE
NPOEKThI

mylaSk

[poekT "MHorodyHKumnoHanbHbINn LieHTp lpegocraBnequs
['ocynapcTBeHHbIX Yanyr

KnueHT: KI'Y
Anpecos: 57
[lpoekT anunca: 3 mecaua

AreHty Heobxoaumo 6bi10 nposectu ckpbITbi ayaut MOLL, oueHuTs ero
COCTOAHME, caenatb OTOOTYET U OTBETUTH HA BOMPOCHI.

i




[lpoekt "Ykazarenn”

Knuent: Gallery
Aapecos: 1337
[lpoekT anunca: 2 mecaua

AreHTam HeobxoMMO ObINO cenatb GoTorpadum ykasatena ¢ AByX
CTOPOH, C NPUNErarLLen Tepputopuen.

Peain30BaHHbIE

NMPOEKThI




[poekt "OcraHoBOYHbIe [1aBUILOHDI"

Knuent: Gallery
Aapecos: 295
[lpoeKkT anunca: 4

AreHTam HeobxoanMo choTOrpadupoBaTh OCTAHOBOYHBIE MABUIbOHDI B
CBET/I0€ BPEMSA CYTOK C 1BYX CTOPOH.

Peain30BaHHbIE

NMPOEKThI




Peain30BaHHbIE
NPOEKThI

mylaSk

[poekT «3Be3aa”

Knuent: TenekaHnan 3Be3ga
[lpoekt anunca: 1 mecau

AreHTam HeobX0MMO CHATb UHTEPECHBI 1 YBNeKaTeNbHbII
ClOXeT/penopTa, KOTopbIi
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(D MErA®OoH

Andrei Khudyakov - Retail Network Manager:

«... The first advantage that we received from the
software - operational reporting from the field. The
second advantage - control of field staff ...

Now we control field work virtually online - we just go
to the report, press the button and understand what is
VIDEO happening in each of the outlet».

TESTIMONIALS

http://www.youtube.com/watch?v=gHwJf7bJhTc



http://www.youtube.com/watch?v=qHwJf7bJhTc
http://www.youtube.com/watch?v=qHwJf7bJhTc

VIDEO

TESTIMONIALS

Oawe

Dmitry Garmashev - Research Manager

«We were able to complement our database for payment
terminals, received information on more than 4000
devices ... and were able to put them on the map.

| would also like to say about the speed of the research:
if the information was collected yesterday, today - we
already had the data.

http://www.youtube.com/watch?v=KtnZgFifFQk



http://www.youtube.com/watch?v=KtnZgFifFQk
http://www.youtube.com/watch?v=KtnZgFifFQk

|| Parallels
Ruslan Galka - Business Development Director
«...We needed a comprehensive information about the
availability of our product in more than 130 retail outlets.
In the stipulated time we received all the necessary
documents and photo report. This allowed us to optimize
sales through retail channel and identify new growth
opportunities!»

VIDEO
http://www.youtube.com/watch?v=255TQ0z0YeE

TESTIMONIALS



http://www.youtube.com/watch?v=255TQ0z0YeE
http://www.youtube.com/watch?v=255TQ0z0YeE

L 47 (495) 215 0684 Office 517, Building 5
BX  info@mytask.me 6 Barklaya Street
& www.mytask.me Moscow, Russia



